
Bringing goodness to the world 

Well-loved confectionery company Hershey is on an exciting, 
transformational journey to become a global snacking business. 
In 2014 they rebranded and introduced their new, ambitious 
purpose: ‘Bringing Goodness to the World’. 

Hershey’s small Internal Comms team asked Home to  
partner on a long-term engagement plan, wrapped with  
playful, provocative creative sparkle. 

The aim was to connect employees to Hershey’s purpose  
and demonstrate how each individual contributes to it every 
single day. 

Images from left to right:
- I’m Hershey identifier

Celebrating 
remarkable people

‘ ‘  Home possesses the rare and artful 
ability to meld brilliant strategy 
with magical, creative execution, 
resulting in campaigns that truly 
catch our employees’ attention. 
Their work has been loved and 
lauded by our employees around 
the world. 
 
The Home team - our “homies”-
are a delight to work with both 
professionally and personally.” 
 
Kate Paine 
Internal Communications Manager 
The Hershey Company

a long-term engagement 
plan, wrapped with 
playful, provocative 

creative sparkle 
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They needed to build connections across all Hershey 
locations… from Mexico, to India, to China and Brazil. Hershey 
people are remarkable people and they all have a story to tell. 
We wanted to put them right at the heart of the campaign, 
showing how individual employees bring goodness to the  
world in their own special way wherever they are. 

Images from left to right:
-  Smiles Employee Purpose Activation Poster

Celebrating 
remarkable people

MARK BRITTON
GO TO MARKET EVERYDAY  
& PROMOTIONS, CANADA
Mark used muscles of persistence and 
innovation to develop a new Yammer tool that 
captures insights from retail. The new system 
greatly improves tracking and efficiency and will 
benefit many folks across the organization!

OPEN TO POSSIBILITIES –  
SMILE 9/16/14

I’M

I’m

GOODNESS
BRINGING

YOU ARE THE NEXT CHAPTER
Together, we’re making Hershey even bigger and 
better —launching new products, expanding into new 
regions and new countries. We’ve made a promise – to 
bring goodness to the world through our iconic brands, 
remarkable people and by helping children in need. 

I’m bringing goodness to the world. I’m Hershey.

MICHELE SIMPSON
U.S. SUPPLY CHAIN SOLUTIONS, 
HERSHEY, PA 
Michele dedicated time and energy to finding 
a carrier solution to maximize transportation 
efficiencies under a very tight production 
schedule. Next time you eat a caramel kiss, 
know that Michele had a big impact in making 
that delicious bite possible!

ONE HERSHEY - SMILE 9/25/14

SEAN BARKER
REGIONAL SALES, SOUTH EAST, 
UNITED STATES 
Way to go above and beyond executing  
Fall Football Tailgating at Publix! Sean worked 
with great ingenuity to leverage resources  
and partner with Coca Cola – driving immediate 
results and opening opportunities for future 
accounts. Most importantly, he shared this 
experience with the South East REM team  
to inspire ideas and new learnings.

MAKING A DIFFERENCE –  
SMILE 9/26/14

JOHN MEYER
GLOBAL SHARED SERVICES, 
HERSHEY, PA
A team player in helping to achieve the CVS 
Vendor of the Year award! John’s knowledge, 
insights and experience with our CVS customer 
is a driving force in our great teamwork and 
collaboration to respond to requests and 
deliver exceptional results!

MAKING A DIFFERENCE –  
SMILES 9/12/14

MELANIE RODGERS
MANUFACTURING, LANCASTER, PA
Melanie gives of her time to train co-workers 
to meet machine operator qualifications. Her 
special gifts of patience and knowledge are key 
to helping our new operators achieve success. 
Thanks for always going the extra mile to  
make our Y&S plant the best it can be!

MAKING A DIFFERENCE –  
SMILE 9/12/14

JOSE MARTIN VAZQUEZ
OUTBOUND SHIPPING  
CLERK, MEXICO
A solutions oriented team player, Jose shares 
alternatives to challenges and makes clear 
decisions. Jose is always seeking what is  
possible and engaging our logistics team  
as active participants to improve our  
operations together.

OPEN TO POSSIBILITIES –  
SMILE 9/3/14

GIAS B
SUPPLY CHAIN, INDIA
Speaking up makes a big difference! Gias 
provided valuable suggestions and guidance 
in helping our India Chittoor plant carry out 
significant improvements including rework 
reduction, quality improvement, productivity, 
continuous improvement projects, DMS 
implementation and more! 

MAKING A DIFFERENCE –  
SMILE 8/30/14

WEST HERSHEY 
SYRUP TEAM
MANUFACTURING, HERSHEY, PA
The West Hershey Syrup Team rolled up their 
sleeves and worked hard to trial a new glue 
pattern on our syrup display cases. Their 
willingness to explore and support change could 
result in significant savings to the company! 

OPEN TO POSSIBILITIES –  
SMILES 9/17/14

showing individual 
employees bringing 

goodness to the world

We wanted to build pride and create authentic, organic, 
advocacy, with real personality. Our answer: to start a 
movement with ‘I’m Hershey’ as the central creative idea.  
‘I’m Hershey’ has the scope to recognise every remarkable 
person’s individuality and the individual brands they work for.  
At the same time it unites all employees as part of the  
wider Hershey group. 
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Images from left to right:
- Campaign T-shirts 
- Visual Thinking Map
- Leadership Purpose Activation Posters
- Campaign Badges

‘I’m Hershey’ launched in September 2014 and we’ve seen real 
impact. We celebrated the individual and team personalities 
through playful copy on posters, t-shirts and badges, and  
used Hershey’s logo prominently on everything to build the 
connection to the group. We brought to the fore Hershey’s 
deeply inspiring founder’s story and shared it with all the 
business divisions around the world. We highlighted Milton 
Hershey’s innovative and bold decision-making to inspire new 
behaviours and help drive the company forward. The movement 
touched everyone through wide reaching channels; social, 
digital, face-to-face and environmental branding.

The next step was to help colleagues clearly see how they can 
contribute to the success of the overall strategy. To do this, we 
created and cascaded a Visual Thinking Map. People managers 
now have regular ‘Hershey Unwrapped’ conversation sessions 
with their teams. They use the Map to facilitate discussions 
about results, global achievements and local successes.  
The Map helps leaders bring the big picture to life in  
bite-sized snacks of knowledge. 

Celebrating 
remarkable people

BRINGING GOODNESS TO THE WORLD THROUGH HELPING CHILDREN IN NEED 
As a parent, Hershey’s support of Children’s Miracle Network Hospitals (CMN) is something I’m really proud of. Participating in CMN events not only helps me teach my children about giving back in our community, but is personally inspiring— bringing smiles and hope to families close to home and throughout North America.

JENNIFER PODHAJSKYVP/GM, US Chocolate

I’M BRINGING GOODNESS 

YOU ARE THE NEXT CHAPTERTogether, we’re making Hershey even bigger and better —launching new products, expanding into new regions and new countries. We’ve made a promise –to bring goodness to the world through our iconic brands, remarkable people and by helping kids in need. 
I’m bringing goodness to the world. I’m Hershey.

I’M

BRINGING GOODNESS TO 
THE WORLD THROUGH OUR 
ICONIC BRANDS 
It is a once in a lifetime experience to be a 
part of our Project Peanut Butter partnership 
in Ghana. To see so many co-workers giving 
their time and talents to save lives of children 
on the other side of the globe, truly exemplifi es 
that we are a company who is committed to 
helping children in need at our core.

JEFF KING
Sr Director, Global Brand, Global Chocolate

I’M BRINGING GOODNESS 

YOU ARE THE NEXT CHAPTER
Together, we’re making Hershey even bigger and better —
launching new products, expanding into new regions and 
new countries. We’ve made a promise –to bring goodness 
to the world through our iconic brands, remarkable people 
and by helping kids in need. 

I’m bringing goodness to the world. I’m Hershey.

I’M

YOU ARE THE NEXT CHAPTER

Together, we’re making Hershey even bigger and better —

launching new products, expanding into new regions and 

new countries. We’ve made a promise –to bring goodness 

to the world through our iconic brands, remarkable people 

and by helping kids in need. 

I’m bringing goodness to the world. I’m Hershey.

BRINGING GOODNESS TO 

THE WORLD THROUGH OUR 

REMARKABLE PEOPLE 

Working at Hershey is a privilege. We are 

surrounded by good people - not just people 

good at running a business, but people who 

have intrinsic goodness, with a true desire to 

help each other and to make a di� erence in 

the lives of others. 

I truly believe it’s the great legacy of Milton 

Hershey that unites and inspires us to bring 

happiness to the world through our products 

while helping educate children in need.

DIEGO ISAZA
Senior Marketing Director, US Sweets

I’M

I’M BRINGING GOODNESS 
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Hershey film
Moodboard

continued overleaf

Hershey film

Home © July 2014

Scenario: 
The globe rolls over the book to come to rest in the middle of the 
pages, relevant images begin popping up around it sitting and standing 
on the book.

Script: 
Start reminding us all of the difference we make

Scenario: 
In turn, these images pop off as brand icons pop on- rotating around 
the spinning globe.

Script: 
for every family that loves our brands, 

Scenario: 
Which again disappear as imagery of children appears, the children 
look like they’re sitting on the edge of the book.

Script: 
every child we help,

Scenario: 
Suddenly with a swift and dynamic transition, the book closes and 
comes to an upright position. Kisses begin to fall out of the sky around 
it.

Script: 

Scenario: 
More and more kisses fall until they’re all piling up into a massive 
mountain, thrusting the book high up into the sky. Heart fireworks burst 
in celebration and the stork and bi-plane fly past.

Script: 
Start standing up and shouting out

Scenario: 
Finally we fly into the cover of the book, sparking a transition to the 
logo full screen.

Script: 
‘I’m Hershey’.

70 71 72

67 68 69

and with every remarkable thing our exceptional people like you do.
 

Images from left to right:
- Pride Film Storyboard

Our relationship with the team at Hershey is something  
special – a true partnership where we work through challenges 
together and seek to get the best out of each other. 

Hershey film
Moodboard

continued overleaf

Hershey film

Home © July 2014

Scenario: 
We open as the kiss icon drops into shot landing neatly on the floor.

Script: 
Intro SFX / music.

Scenario: 
Suddenly the kiss icons pops off and is replaced by a spinning globe..

Script: 
SFX / music.

Scenario: 
The camera begins to pull back..

Script: 
Since our company was founded..

Scenario: 
.. as it spins, kiss icons and hearts burst out popping happily.

Script: 
we’ve been bringing goodness to the world..

Scenario: 
to reveal the logo full screen.

Script: 
SFX / music.

Scenario: 
The planet suddenly crops and morphs into a big happy smile.

Script: 
one smile,
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a true partnership  
where we work through 
challenges together and 
seek to get the best out  

of each other

This collaborative way of working has helped realise the scope 
of the Hershey journey. We have huge plans for the future, 
including making ‘I’m Hershey’ part of onboarding and their 
global CSR programme, and threading its values through  
the whole employee experience.

Celebrating 
remarkable people
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